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INTRINSYC SET

FOR GROWTH
Vancouver-hased Intrinsyc
Software International is
poised to capitalize on a new
less expensive and quicker
way to make cell phones.

MOBILE MESSAGING
CONTINUES TO GROW
Mabile messaging continues
to grow and the future looks
bright for rich media mes-
saging as well.

ROADPOST TO OFFER
BROADBAND SATELLITE
Roadpost has secured a
partnership with France
Telecom that will see
broadband satellite services
in Canada this year.

MICROSOFT, TRUECONTEXT
MOBILIZE THE OFFICE

The partners are removing
paper-based workflows and
extending the desktop expe-
rience for mobile workers.

SUPERIOR WANTS
DIGITAL ROAMING BACK
Two rival wireless carriers
in Thunder Bay are battling
over digital roaming, a
feature one of them says

is critical to its business

in the near term.

NEWSMAKERS

Rogers Wireless doesn't
buy the ILECs" arguments
as to why they are
charging retail rates for
some competitor services.

EDITORIAL

Mobile entertainment
applications are poised for
success in Canada.

decima.com/reports

A reporton

FEBURARY 23, 2006

VOLUME 10, ISSUE 4

Intrinsyc unveils handset development
platform at 3GSM in Spain

A small Canadian company says that its
most recent handset development plat-
form will save device makers such as
Nokia Corp., Samsung and Motorola
Ine. time and money in coming to market
with new handsets. Intrinsye Software
International Inc. unveiled Soleus at
the 3GSM World Congress in Barcelona
earlier this month, saying that handset
makers can gain a competitive advantage
by using its software to develop feature-
laden devices inexpensively.

In an interview prior to the introduction of
Soleus, Intrinsyc CEO Derek Spratt tells Report
on Wireless that the platform allows handset
manufacturers to significantly decrease the time-

to-market for device development. Whereas in
the traditional handset-making world it could

take upwards of 18 months, Soleus can reduce
this time to anywhere from three to four months.

Soleus is based on Microsoft Corp.’s Windows
Mobile operating system, but is described by
Spratt as a stripped down version. “We take the
kernel of Windows Mobile, which is only about
10% of the Windows Mobile software stack and
we actually shave that down by another two-
thirds. [Then] we build all of our software on top
of that,” he explains.

The result is that feature phones — devices with
integrated cameras, MP3 players and other mul-
timedia functionality — don’t require as much
memory or processing power. This, says Spratt,
means devices can be produced at much lower
costs and in a shorter time frame.

“Now instead of having to do hand-to-hand com-
bat to bring every new phone to market with tons
of R&D effort, [handset manufacturers] have got

Intrinsye — Continued on page 2

Handset Shipments by Device Maker

Company 2004 Shipments 2005 shipments YoY Growth 2005 Share
Nokia 208 million 265 million 27.6% 326%

Motorola 105 million 146 million 39.7% 18%

Samsung 87 million 103 million 18.8% 127%

LG Electronics 44 million 55 million 23.6% 6.8%

Sony Ericsson 43 million 51 million 20.2% 6.3%
BenQ-Siemens 49 million 38 million -22.8% 4.7%

Nokia continues to own almost double the market share of its nearest rival Matorola, the maker of the hugely popular RAZR, which experienced a nearly
40% year-over-year growth in handset shipments. BenQ-Siemens suffered a huge loss of market share.

Source: iSuppli Corp., February 2006

Unauthorized Reproduction Prohibited

©2006 Decima Reports Inc.



(ISSN 1487-7554)

PUBLISHED BY DECIMA REPORTS INC.

Decima Reports Inc. is publisher of Canadian NEW
MEDIA, Canadian Communications Reports, Report on
Wireless, Telemanagement and Network Letter. Decima
Reports Inc. is a subsidiary of Decima Research Inc,

REPORT ON WIRELESS EDITOR
Perry Hoffman (phoffman @decima.com)
Direct line: (613) 751-5084

NETWORK LETTER EDITOR
Perry Hoffman (phoffman@decima.com)

CANADIAN NEW MEDIA EDITOR
James Lewis (jlewis @decima.com)

CANADIAN COMMUNICATIONS REPORTS EDITOR

TELEMANAGEMENT EDITOR
Stefan Dubowski (sdubowski @ decima.com)

SUBSCRIPTION SERVICES
Carole Jeffrey (cjeffrey @ decima.com)

SALES & MARKETING
Ryan O'Neill {roneill @ decima.com)

EDITORIAL & BUSINESS OFFICES

160 Elgin Street, Suite 1800

Ottawa, Ontaric

Canada, K2P 2P7

Tel: (613) 230-1984

Fax: (613} 230-3793

Customer Service: cjeffrey @decima.com
News Releases: newsdesk@decima.com

Report on Wireless is published online and in print 24
times annually, with occasional breaking news stories.

Report onWireless Subscription Rates:

Online/Print: $895/year Canada/l.S.; $945 elsewhere
Discounted multiple copy and Web site licence rates
upon request.

()Dechnaneports

decima.com/reports

MARKET RESEARCH DIVISION
Decima Research Inc.

() Decima Research
Snificantly Ditterent
decima.com

Bruce Anderson, CEO

Toronto Office
Dan Kirkland, President
(416) 962-2013

Ottawa Office
Rick Nadeau, Vice-President, Telecom
(613) 230-2013

Montreal Office
(514) 288-0037

©2006 Decima Reports Inc. All rights reserved.
This publication may not be reproduced in whole or in
part, stored electronically, or forwarded or transmitted
electronically without prior written permission from
Decima Reports.

Page 2

s .4;;-:..--'

Intrinsye— Continued from page 1

a platform that takes them from the low-
cost feature phone to a high-end smart-
phone using all the same raw materials,”
he says. Device makers can now produce
20 to 30 models with very little incremen-
tal R&D costs, Spratt adds.

The development of Soleus comes at a
time when traditional handset develop-
ment platforms are about 20 years old
and as Spratt says, “that approach has re-
ally broken down.” He adds the industry
is looking for an open platform and Soleus
is in a lead position to take advantage of
this move.

Spratt notes that older operating systems
have been given new life in the form of soft-
ware such as Java that allows today’s pro-
cessor-hungry applications to run. “There’s
just a performance penalty that comes
about from using an interpretive language
like Java. It ends up working against you
in that feature phone market, [which] is all
about saving money,” Spratt says. “As soon
as you start using things like Java you bur-
den the phone and it has limitations to the
power consumption and power manage-
ment, and it has limitations on how cheap
you can make [the handset].”

Intrinsyc already has about 70 potential
customers in its sales funnel, and this
month’s 3GSM conference is going to be a
key for future revenue opportunities. The
company announced at the annual event
that it has inked agreements with several
companies demonstrating seven different
examples of its Soleus platform at work.

The Vancouver-based firm is showcas-
ing its Soleus platform with four dif-
ferent chip manufacturers including
Texas Instruments Inc., Freescale
Semiconductor Inc., Intel Corp. and
Agere Systems Inc. “By working with
them through the last year to pre-inte-
grate Soleus with their leading chipsets
we are able to speed new feature phone
handset designs to market. Almost all
of the technology integration challenges
traditionally faced by original equipment
manufacturers (OEMs) and original de-
vice manufacturers (ODMs) are eliminat-
ed by Intrinsyc’s approach to delivering
new hardware and software technologies

to the mobile handset market,” Spratt
noted in a February 13 news release.

As well, Intrinsyc inked an agreement with
Wistron Corp., an ODM that will incor-
porate the Soleus platform into its devices.

“So, we are not that far away from trac-
tion — we are in the negotiating phase,”
Spratt says. The company will make
money from handset makers licensing
its Soleus platform to develop their own
respective devices.

The market opportunity, if it comes to
fruition for the Vancouver firm, is sub-
stantial. According to some estimates,
mobile handset shipments could top the
850 million mark by the end of this year
(see chart on page 1 for 2005 shipments
by company).

“We get paid a number of dollars per
unit and we expect to ship the first two
customer handsets to market and be paid
volume licensing [fees] by the end of this
calendar year. We expect to add one new
customer each quarter thereafter and
each customer will themselves introduce
a second, third and fourth handset one
quarter apart. That scales in our models
to 35 to 40 handsets by Christmas 2008,”
Spratt says. “That spits out $100 million
in licensing [fee revenue].”

Market ripe for new technology

A confluence of factors and events has
allowed Intrinsyc to take advantage of
its Windows Mobile development ex-
pertise and transform that into a new
cell phone platform. With each manu-
facturer trying to outdo its rivals by pro-
ducing more feature-rich devices, the
margins to develop the handsets began
to drop to single-digit levels.

Spratt says concurrent to this was a hand-
set industry looking for a new approach
to mobile device operating systems that
would help alleviate this margin squeeze.
At the same time, the market for feature-
rich handsets is set to rapidly increase,
according to Spratt. He notes that last
year 500 million of these devices shipped
and that number is expected to increase
to about 850 million by 2009. H
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